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ABSTRACT: In the rapidly evolving digital landscape, the interplay between social media and cultural identity among
Afghan youth is of growing significance. This study examines how social media influences the digital culture of Afghan
youth, using Social Identity Theory (SIT) to explore digital behaviors, identity formation, and cultural preservation.
With a sample of 400 participants, the research addresses key gaps by analyzing the impact of social media on
societal norms, cultural values, and online relationships. The findings highlight social media’s pivotal role in shaping
Afghan digital culture, with a particular emphasis on the active engagement of youth in political, religious, sports,
and entertainment content. However, the study reveals a notable gap in the sharing of educational content. Practical
recommendations are offered for leveraging social media to promote cultural preservation while mitigating potential
negative effects. This research contributes to the understanding of how digital culture can be nurtured to respect
tradition while embracing innovation, ultimately fostering a vibrant and sustainable digital environment.
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1 Introduction
The pervasive presence of social media platforms has strongly influenced the vibrant digital culture

in Afghanistan’s contemporary setting, resulting from the integration of tradition and technology [1]. This
article explores the hidden connection between social media usage and Afghan youth’s digital culture,
providing sociocultural insights. The study aims to shed light on the challenges of negotiating digital
environments in Afghanistan by examining the influence of social media on digital behaviors, cultural
identity creation, and opportunities for improvement.

The widespread use of social media among Afghan youth has generated both hopes and concerns about
its impact on cultural norms, beliefs, and behaviors. Despite the evident significance of social media in
shaping digital culture, understanding its impacts remains challenging. Existing research often relies on
qualitative approaches, leaving gaps in quantitative analysis and large-scale sampling. Additionally, much of
the research has focused on individual-level outcomes, neglecting broader social implications and strategies
for improvement [2].

This study aims to fill these gaps by exploring various aspects of social media’s impact on Afghan digital
culture. Guided by Social Identity Theory (SIT), which emphasizes the role of social groups in shaping
individual behavior and identity. The study seeks to explain the complex dynamics of online interactions
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among Afghan youths. Through a comprehensive sample approach and quantitative analysis, it aims to
provide nuanced insights into the relationship between social media usage and digital culture, including
aspects of identity creation, societal norms, and cultural preservation.

Key research questions include: How does social media usage impact the digital culture and behaviors
of Afghan youth? What role does social media play in shaping societal norms and cultural values among
different ethnic or cultural groups in Afghanistan, and how does this influence digital identity formation?
How can policymakers and community leaders use social media platforms to enhance Afghan digital culture
development and preservation while addressing potential negative impacts?

Despite the widespread adoption of social media by Afghan youth, there remains a gap in understanding
the nuanced ways in which online interactions influence, shape, and preserve digital culture. While earlier
studies have explored these phenomena through qualitative approaches, there is a lack of quantitative
research specifically focused on the impact of social media on Afghan digital culture. Existing literature
often suffers from limited large-scale sampling, which restricts the generalizability of findings and the
ability to draw robust conclusions. Moreover, previous studies have mainly concentrated on the influence
of social media on individual behaviors and cultural identity, overlooking broader implications for societal
norms, cultural values, and community empowerment within the Afghan context. There is also a lack of
comprehensive strategies and interventions proposed to leverage social media platforms for the positive
development and preservation of Afghan digital culture while addressing potential negative consequences.

The objectives of this study align with the broader goal of enhancing our understanding of Afghan
digital culture through the lens of social media. The research aims to examine the relationship between social
media usage and Afghan youth’s digital culture and behavior, investigate social media’s role in shaping societal
norms, cultural values, and digital identity among Afghan youth, assess the influence of online social groups
on Afghan youth’s digital preferences and exposure to traditional cultural values. Also explore Afghan youth’s
participation in online communities focused on digital culture and heritage, as well as its impact on cultural
identity maintenance.

However, the study does face certain limitations. One significant limitation is gender bias. Due to
government restrictions on educational activities, female respondents’ nonparticipation may introduce
gender bias, reducing the representativeness of the sample and potentially affecting the results. Inherently
there is gender disparity in social media usage observed in Afghanistan, where only 17.3 percent of users were
female compared to 82.7 percent male users [3].

In conclusion, this study aims to contribute to the development of a rapidly evolving and sustainable
Afghan digital culture that preserves tradition while embracing innovation. By conducting an in-depth
investigation of perceptions, challenges, and improvement strategies. The study seeks to provide empirical
data for policymakers, community leaders, and stakeholders. The subsequent sections will detail the study’s
literature, methodology, present findings from data analysis, and explore implications for theory, practice,
and future research objectives.

2 Literature Review
In recent years, the relationship between social media and youth culture has emerged as a prominent

topic of study, particularly in regions with diverse cultural landscapes [4,5]. However, existing studies on
the digital culture of Afghan youth have been insufficient to provide a comprehensive understanding, and
the literature on this specific topic remains limited. With the pervasive integration of digital platforms into
daily life. Understanding their multifaceted impact on the behaviors, identities, and cultural values of Afghan
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youth is of paramount importance. Technological developments directly influence the rapid changes in
digital culture.

According to a 2020 study at the Oxford Internet Institute, as technology advances and develops,
internet culture, or digital culture, becomes less stable over time. Internet culture’s inherent adaptability
and willingness to embrace change closely link to its dynamic nature. As technology evolves, so too does
the digital landscape, continuously reshaping norms, trends, and behaviors within online communities. The
fluidity of internet culture enables it to swiftly integrate new technologies, platforms, and communication
styles, reflecting the ever-changing nature of the digital world. This constant state of evolution challenges
traditional notions of cultural stability, emphasizing the importance of flexibility and openness within digital
environments [6].

Against the backdrop of Afghanistan’s traditional cultural norms and the rapid expansion of digital
technologies, investigating the intricate interplay between social media and youth culture offers valuable
insights into broader socio-cultural dynamics. This literature review seeks to provide a comprehensive
synthesis of existing research, recognizing the scarcity of studies specifically focused on the digital culture
of Afghan youth. It aims to investigate how social media platforms influence Afghan youth’s digital culture,
delving into the ways in which they shape societal norms, contribute to cultural identity formation, and
either preserve or transform traditional cultural values within Afghan society.

Within scholarly discourse, the influence of social media on Afghan culture or digital culture has
received limited attention, despite numerous studies exploring various aspects of social media engagement
among Afghan youths. Research has examined themes such as Afghan youths’ addiction to social media, [7]
their political participation via these platforms, [1] the adverse effects of social media on their well-being, [2]
as well as the utilization of social media for academic pursuits among this demographic [8]. Moreover, studies
have scrutinized the impact of social media on agricultural extension practices among Afghan farmers [9].
Despite this, a comprehensive scholarly study of the complex interactions between social media and Afghan
culture remains largely unexplored.

Moreover, digital culture and participation in the digital era are necessary parts of our daily lives [10].
The emergence of digital tools and platforms in the 21st century has empowered young people to actively
engage and participate in shaping society. Through instant messaging, social media, and online streaming,
they have become active creators and doers, moving beyond passive consumption of information. This
shift highlights the importance of digital skills and the evolving concept of youth participation in today’s
interconnected world [11,12]. Tsaliki notes that the introduction of new media technologies and marketing
strategies provides young people with fresh opportunities in terms of their cultural practices and uses [13].

Furthermore, a study within the Nigerian context investigated the impact of a growing digital culture on
learning. The evolving digital culture impacts traditional family dynamics by promoting emotional detach-
ment, leading to the emergence of novel values and altered social structures, as revealed by a quantitative
methodology. The study offers recommendations on leveraging technology and digital information as tools
for fostering social change and advancing national development [14]. Similarly, the rapid advancement of
technology and the pervasive influence of social media have profoundly impacted digital culture, particularly
among the younger generation. A study focusing on the effects of social media on youth behaviors and
attitudes reveals notable shifts in communication modalities and habitual practices. The research specifically
shows that the use of social media platforms has significantly changed interpersonal communication modes
and reshaped individual behavioral patterns, particularly among younger cohorts [15].

In conclusion, the rise of social media within the broader context of digital culture signifies a significant
generational shift, shaping how individuals access information and engage with society. The integration of
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new media technologies has transformed communication patterns and societal norms, reflecting changes
across material, symbolic, social, mental, and value-based dimensions. This evolution underscores the
profound impact of technology on modern life, emphasizing the need for a nuanced understanding of digital
culture to navigate its complexities effectively.

3 Theoretical Framework
Social Identity Theory (SIT), formulated by Henri Tajfel and John Turner in the 1970s, offers a compre-

hensive framework for understanding the complex dynamics of interactions between different groups and
individual behavior within social communities [16]. Essentially, SIT suggests that people define themselves
not just by their personal qualities but also by their association with various social groups [17]. These groups
can be based on factors such as ethnicity, nationality, religion, occupation, or even support for sports teams.

Social Identity Theory provides a valuable framework for understanding how Afghan youth engage
with social networking sites to express their cultural, ethnic, and religious beliefs. This theory emphasizes
the importance of social categorization, social comparison, group standards, and group interactions in
shaping identity. Youth often categorize themselves and others based on shared qualities, affiliations, and
interests, which influence their participation in online communities and their consumption of content related
to customs, politics, and culture [18]. Social comparison plays a significant role in this process, as young
people compare their digital behaviors, achievements, and cultural expressions with those of their peers and
influencers, impacting their self-perception and identity formation [19].

Group standards within these online communities’ further guide acceptable behaviors, content choices,
and interaction styles, reflecting common cultural values and traditions [18]. Additionally, social media
platforms facilitate interactions between youth and individuals from diverse cultural, ethnic, and ideological
backgrounds, fostering intergroup comparisons and shaping perceptions of cultural identity and societal
norms [20]. These dynamics contribute to the formation and expression of identity, as social media platforms
like Facebook, Instagram, and TikTok serve as virtual gathering places where cultural narratives and
experiences are shared, strengthening cultural bonds and influencing how Afghan youth perceive and
communicate their cultural identities [21].

By investigating these fundamental aspects of Social Identity Theory in the context of Afghan young
digital culture, researchers may acquire an in-depth understanding of how social media promotes cultural
identity development, intergroup interactions, and digital behaviors within this population. This framework
offers a theoretical lens using which to investigate the complicated relationship among cultural identity,
society, and digital media in expressing Afghan young people in the digital age.

4 Research Method

4.1 Quantitative Method and Census Data Collection
A Census method and quantitative study approach has been employed to investigate the influence of

social networking sites on Afghan youth’s digital lifestyles from a socioeconomic viewpoint, with structured
questionnaires serving as the major data-gathering tool. Quantitative methods have demonstrable benefits
over qualitative ones in a variety of domains of study. Quantitative research produces exact numerical data,
which may be systematically evaluated to find patterns, correlations, and trends [22,23].

Quantitative research methods are distinguished by their objectivity and effectiveness. Structured
questionnaires allow for systematic data collecting, which reduces researcher bias and ensures informa-
tion dependability. Using standardized survey instruments enables researchers to systematically assess



J New Media. 2026;7 5

responses, simplifying statistical analyses for testing hypotheses and revealing underlying correlations
between variables [24].

The study focuses on students who are currently studying at Kandahar University, especially in the
Journalism department, to ensure an accurate representation and broad application of the findings. Using the
Census method, approximately 400 students were identified as required. A Census is a structured approach
to collecting, recording, and analyzing data from every member of a population. It involves counting every
individual or unit within a defined group, such as a city or country. This method requires considerable time,
money, and effort because it gathers information from the entire population [25]. This methodological rigor
is meant to reduce bias and encourage equitable participation, hence strengthening the study’s reliability and
validity [26].

The focus on Kandahar University, particularly its Journalism department, is driven by several impor-
tant factors. As one of the top five institutions in Afghanistan, Kandahar University’s high academic standards
and influence ensure that the study will yield valuable insights into the impact of social media on digital
culture. The university’s role as the Ministry of Higher Education’s representative in the South West Zone [27]
further enhances its significance as a central educational and cultural hub, making it an ideal site for
examining social media’s effects on Afghan youth.

Furthermore, Journalism faculty students for this study were chosen based on strong academic, cultural,
and social media criteria. Their extensive knowledge and specialized understanding bring unique insights
on topics such as cultural identity preservation, historical comprehension, cultural consciousness, and active
social media use. As well as, these students function as national guardians, therefore their viewpoints are
critical in reviewing the digital era’s influence on cultural heritage. Their active engagement in intellectual
arguments on social media demonstrates the platform’s significant influence over academic discourse.

4.2 Questionnaire Design
To successfully investigate the influence of social media on Afghan youth’s digital culture, an in-depth

questionnaire with a wide range of opinions and experiences is required. The questionnaire’s preface should
state the study’s aims and underline that participation remains voluntary. It should then proceed to gather
demographic information, including characteristics such as gender, age, and educational background, to
obtain a deeper understanding of participant diversity.

Following that, the questionnaire must contain Likert-scale questions to evaluate respondents’ impres-
sions of a wide range of issues, particularly the impact of social media on digital culture and educational
experiences. Furthermore, the inclusion of multiple-choice answers will allow for the collection of data
on participants’ social media usage behavior, platform preferences, and views toward cultural material.
Researchers can also include open-ended questions to enable participants to elaborate on their concerns,
specific strategies, and ideas for enhancing digital culture through social media.

Piloting and refining the questionnaire is critical to guaranteeing clarity, relevance, and comprehen-
siveness. Divide the questionnaire into parts that address various aspects of social media’s impact on
Afghanistan’s young digital culture, along with opportunities for its advancement. Researchers should
evenly distribute approximately 20–22 questions across these sections, which cover demographics, social
media usage, social media’s user interface with digital culture, and recommendations for digital society
improvement. Researchers should use a balanced mix of Likert-scale, multiple-choice, and open-ended items
to elicit both quantitative and qualitative insights.

Furthermore, the questionnaire’s online distribution using Google Forms improved the data-gathering
process, increasing efficiency and accuracy. researchers sent the questionnaire to 400 participants via
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email and WhatsApp, ensuring a smooth and safe data collection process. Provided clear directions to
participants, stressing the importance of purposeful replies, thereby enhancing the substantive quality of the
collected data.

5 Data Analysis
The study of the impact of social media on youths’ digital culture in Afghanistan employs a sociocultural

approach, trying to figure out the mechanisms that shape digital behaviors and cultural values. Using
a structured questionnaire, the researchers collected data on demographics, social media usage habits,
opinions on social media’s impact on lifestyle, behavior and attitudes towards Afghan digital culture. Only
328 of the 400 individuals who received the questionnaire completed it appropriately. Key themes covered
include the role of social media in shaping societal norms and cultural values, the influence of online
social groups on digital behaviors, encounters with content reflecting traditional Afghan cultural values,
and participation in online communities focused on Afghan digital culture and heritage. The researchers
also questioned the participants about their views on the role of social media in expressing and forming a
digital identity.

5.1 Demographic Characteristics
The demographic features of the study’s participants give vital insights into the sample population’s

makeup and serve as a basis for comprehending the larger context of Afghan youth digital culture. The
gender distribution of the 328 completed surveys provides a wide representation, with participants ranging
in age, educational background, and social media usage behavioral patterns. This study aims to provide a
comprehensive picture of the Afghan youth population’s engagement with social media and its impact on
digital culture. Thereby enriching the study of social and cultural forces employed in the digital age.

Table 1 shows the distribution of background factors among research participants selected only from the
Journalism and Communication faculty. Notably, all participants were male, highlighting gender limitations
caused by new government regulations preventing female access to work and education. The majority of
respondents 82.9% of the population are between the ages of 18 and 24, indicating a concentration on young
adults. Additionally, all individuals had bachelor’s degrees, indicating a consistent educational background.
In terms of social media usage, 53.7% of participants indicate spending 1–2 h each day, with varied numbers
spending 2–3 h, 3–4 h, or more than 4 h. Despite the lack of female participants, these findings provide
information on the research cohort’s demographics and their significance for understanding Afghan youth’s
digital culture.

Table 1: The frequency and frequency percentage of the background variables of the research.

Variables Frequency Frequency Percentage
Gender

Male 328 100%
Female 0 0%

Age
18–24 years old 272 82.9%
25–34 years old 56 17.1%

Educational Background
Bachelor’s Degree 328 100%

(Continued)
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Table 1 (continued)

Variables Frequency Frequency Percentage
Social Media Usage Per Day
1–2 h 176 53.7%
2–3 h 120 36.6%
3–4 h 16 4.9%
More than 4 h 16 4.9%

Total 328 100%

5.2 Usage of Social Media among Afghan Youths
In Fig. 1, the investigator asked participants to select all the social media networks they regularly use,

resulting in a variety of preferences. The data indicated that Facebook was the most popular platform, with
82.90% of participants choosing it, followed by Instagram 36.60%, TikTok (39%), and Twitter 29%. 7.30%
of participants chose Snapchat, while 9.80% chose LinkedIn. Furthermore, 17% of participants reported
using WhatsApp regularly, and 10% stated they used Telegram. These data highlight the diverse social media
use behaviors of Afghan youths, with Facebook appearing as the most popular platform. The investigator
constructed this question as a multiple-choice response, allowing participants to specify all platforms they
regularly use, thereby providing a thorough understanding of their social media preferences and behaviors.

Figure 1: Regular use of social media platforms among Afghan youth.

Fig. 2 provides insights into how people share material on social media. A significant number of respon-
dents 41.5% reported sharing content occasionally, indicating a cautious attitude toward social media activity.
Furthermore, 35.5% reported posting material a few times each week, indicating modest participation with
social media. Furthermore, 9.8% reported sharing material multiple times or once a day, indicating a higher
level of participation in content sharing. In contrast, only 2.4% said they have never shared material on social
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media. These data reveal various patterns of content-sharing activity among participants, suggesting various
levels of engagement and connection with social networking sites. On average, participants engage with
social media platforms only occasionally or a few times a week, with a smaller proportion sharing content
daily or multiple times a day. The survey shows particulars of young people’s social media usage patterns,
which indicate a range of preferences and frequency in content-sharing activities.

Figure 2: Patterns of social media content sharing among Afghan youth.

In Fig. 3, participants indicated various justifications for following individuals or accounts on social
media. A large majority, 70.7%, support people who represent their cultural or faith traditions, demonstrating
a desire for agreement with personal values and identity. Additionally, 65.9% follow accounts that debate
social or political issues, indicating a desire to keep informed and engaged with current events. Furthermore,
53.7% follow accounts that post entertaining content, indicating a desire for fun and lighthearted content. A
lower number (12.2%) follows accounts that offer informational or educational content, suggesting a thirst
for knowledge and learning. Similarly, 12.2% of users follow accounts that promote products or services,
demonstrating a predilection for commercial content. These responses highlight the various factors that drive
users’ social media usage, such as entertainment, politics, cultural closeness, and personal interests. Finally,
the findings emphasize the complexities of social media engagement, illustrating the diverse choices and
interests of Afghans in cultural and socioeconomic situations.

In answer to a multiple-choice question in Fig. 4, participants expressed their preference for following
certain foreign personalities or accounts on social media. The majority, 80.5%, indicated an interest in
following foreign religious experts, showing a need for spiritual direction and insights from worldwide
sources. Furthermore, 78% expressed interest in following foreign leaders, indicating a desire to remain
current on global political happenings. Furthermore, 63.4% noted they wanted to follow worldwide sports
and entertainment representations, indicating a love for global culture and entertainment. A lower number,
14.6%, expressed an interest in following foreign educational sector specialists, while 12.2% wanted to follow
foreign musicians. Lastly, 29.3% stated they wanted to follow foreign public media accounts to have access
to a variety of opinions and information sources. These replies reveal a wide range of participants’ interests
and preferences, indicating a desire for global connectedness and access to varied viewpoints.
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Figure 3: Reasons for following individuals or accounts on social media.

Figure 4: Preferences for following foreign individuals or accounts on social media platforms among participants.

5.3 Social Media and Digital Culture
In the constantly shifting digital world, Afghan youth are creating their place on social media platforms,

combining tradition and innovation to create a distinct digital culture. This investigation focuses on their
creative expressions, obstacles, and the changing significance of social media in developing their identity and
narratives in the complexities of their social and political context.

Respondents shared their opinions on the perceived effect of online platforms on Afghan youth lifestyles
and behaviors in Fig. 5. A significant majority, 65.85%, regarded social media’s influence as positive, with 17%
viewing it as extremely positive. In contrast, a smaller percentage (9.75%) perceived a negative impact, while
7.4% remained indifferent. These replies indicate that the majority of Afghan youths believe social media has
played an important part in shaping their lifestyle and behavior, with a minority concerned about potential
negative consequences.
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Figure 5: Impact of social media on Afghan youth lifestyle and behavior.

In Table 2, the survey includes nine Likert scale questions in all, aimed at evaluating respondents’
opinions and attitudes about various aspects of Afghan cultural identity, social media usage, digital behaviors,
and the impact of digital platforms on cultural values. Each question includes five response options:
strongly disagree, disagree, neutral, agree, and strongly agree. These questions address the role of social
media in shaping societal norms and cultural values, the influence of online social groups on digital
behaviors, experiences with content reflecting traditional Afghan cultural values, participation in online
communities focusing on Afghan digital culture, the role of social media in maintaining cultural identity,
perceptions of digital literacy, and the impact of social media on Afghan youth’s digital culture. The range
of response possibilities enables a more comprehensive assessment of respondents’ viewpoints on these
complicated issues.

Table 2: Interpretation of likert scale data.

Likert’s Items Strongly Disagree (1) Disagree (2) Neutral (3) Agree (4) Strongly Agree (5) Total Mean Standard
Deviation

Freq Freq-Per Freq Freq-
Per Freq Freq-

Per Freq Freq-
Per Freq Freq-Per

Q1. Do you believe social media
plays a role in shaping societal

norms and cultural values
between different ethnic or

cultural groups in Afghanistan?

0 0% 16 5% 64 20% 208 63% 40 12% 328
100% 3.83 0.70

Q2. To what extent do you agree
with the statement, ‘My online
social group has influenced my

digital behaviors and
preferences’?

8 2% 8 2% 32 10% 160 49% 120 37%
328

100% 4.15 0.87

Q3. To what extent do you agree
with the statement, ‘I encounter

content on social media that
reflects or reinforces traditional

Afghan cultural values’?

16 5% 56 17% 144 44% 72 22% 40 12% 328
100% 3.20 1.02

Q4. “To what extent do you agree
with the statement, ‘I actively

participate in online
communities or groups that focus

on Afghan digital culture and
heritage’?”

0 0% 8 2% 120 37% 144 44% 56 17% 328
100% 3.76 0.76

(Continued)
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Table 2 (continued)

Likert’s Items Strongly Disagree (1) Disagree (2) Neutral (3) Agree (4) Strongly Agree (5) Total Mean Standard
Deviation

Freq Freq-Per Freq Freq-
Per Freq Freq-

Per Freq Freq-
Per Freq Freq-Per

Q5. Social media helps me
maintain my cultural identity. 0 0% 24 7% 88 27% 160 49% 56 17%

328
100% 3.76 0.82

Q6. To what extent do you agree
with the statement: “Social media
platforms allow Afghan youths to

construct and express their
digital identity?”

0 0% 16 5% 40 12% 138 42% 134 41% 328
100% 4.20 0.84

Q7. Do you believe that
socioeconomic status influences

the extent of engagement with
Afghan digital culture among

youths?

0 0% 16 5% 48 14% 192 59% 72 22% 328
100% 3.98 0.75

Q8. “To what extent do you agree
with the statement, ‘My level of
digital literacy, specifically in

relation to Afghan digital culture,
is high’?”

0 0% 56 17% 88 27% 128 39% 56 17% 328
100% 3.56 0.97

Q9. “To what extent do you agree
with the statement: ‘social media

has a positive impact on the
digital culture of Afghan youth’?”

8 2% 48 15% 8 2% 192 59% 72 22% 328
100% 3.83 1.01

Finally, the analysis of the Likert scale data indicates a complex landscape of opinions and perspectives
around the relationship between social media and Afghan cultural identity. Respondents typically recognize
the importance of social media in changing societal norms and cultural values, as indicated by universal
agreement that social media plays a critical role in performing that. Furthermore, there is broad agreement
about the impact of online social groupings on digital behaviors and preferences, highlighting the intercon-
nectedness of individuals within digital networks. However, respondents’ perceptions of their encounters
with content representing traditional Afghan cultural values are different, indicating a range of experiences
and interpretations.

Furthermore, the data highlights respondents’ active participation in online networks focused on
Afghan digital culture and history. Demonstrating an effective digital community dedicated to cultural
sharing and preservation. Despite differing opinions on the significance of social media in preserving cultural
identity, there is widespread awareness of its liberating function in allowing Afghan youths to create and
express their digital identities. Also, respondents largely agree that socioeconomic position impacts youth
engagement with Afghan digital culture, indicating an awareness of gaps in digital access and participation.
Overall, the data offers a complicated picture of the relationship between social media, digital culture, and
Afghan cultural identity, emphasizing both the potential and problems of navigating these digital settings.

5.4 Perceptions for Improvements in Digital Culture
Today’s society increasingly links digital culture with traditional cultural norms, presenting both

opportunities and challenges to communities worldwide. In Afghanistan, where digital technologies are fast
growing and becoming more common, understanding behaviors and strategies for improving and preserving
Afghan digital culture is important. This section goes into various elements of this discussion, including
the responsibilities of social media platforms, politicians, community leaders, and governmental agencies in
influencing the future of Afghan digital culture. By evaluating these different viewpoints and recommended
tactics, researchers can better understand the digital age’s challenges and possibilities, as well as develop a
path toward a more sustainable and diverse Afghan digital culture.
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Participants offered insightful perspectives on the potential functions of social media platforms in the
future growth and preservation of Afghan digital culture, responding to a multiple-choice and open-ended
question in Fig. 6. A substantial majority, 80.5%, emphasized the significance of cultural showcase platforms,
underscoring the necessity for digital events dedicated to promoting Afghan culture. Furthermore, 61%
highlighted the relevance of social media in cultural exchange and dialogue, emphasizing its potential
to promote cross-cultural understanding and collaboration. Furthermore, 43.9% prioritized community
empowerment and advocacy, emphasizing social media’s ability to amplify voices and push for cultural
rights. A lesser proportion (31.7%) acknowledged the importance of digital archives and documentation
in protecting cultural property digitally. Furthermore, 2.4% agreed that updating responsibilities and
obligations is necessary to preserve culture and cultural rights.

Figure 6: Leveraging social media platforms for the development and preservation of Afghan Digital Culture.

In response to a multiple-choice and open-ended question, participants shared significant views about
the tactics that politicians and community leaders could employ to reduce any negative effects of social media
on Afghan digital culture. In Fig. 7, the majority, 75.6%, approved media literacy campaigns as an opportunity
to improve critical thinking and judgment among social media users. Furthermore, 46.3% emphasized the
importance of encouraging community dialogues to promote debate and address concerns about digital
culture. Furthermore, 43.9% argued for regulatory frameworks to create norms and standards for appropriate
social media participation. A smaller majority (26.8%) acknowledged the importance of cultural sensitivity
training in promoting understanding and respect for various cultural points of view. Furthermore, 2.4%
advised creating new and updated responsibilities for social media users, as well as guaranteeing censorship-
free content.

In Fig. 8, respondents provided significant perspectives on the role that they believe the government
should play in promoting and maintaining Afghan digital culture among young people. A substantial
majority (76%) highlighted the necessity of education integration, signifying the introduction of digital
cultural instruction within formal schooling. Furthermore, 48.8% advocated for digital heritage preservation,
emphasizing the importance of government initiatives to protect digital cultural and historical items.
Furthermore, 29.3% emphasized the importance of funding cultural initiatives to help create and promote
Afghan digital culture. Finally, 26.8% highlighted the need to establish partnerships with the technology
industry to make use of resources and experience in improving digital cultural activities. These various
perspectives highlight the complex strategy necessary to cultivate Afghan digital culture among youths, with
education, preservation, funding, and partnerships with the IT industry all playing important roles.
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Figure 7: Addressing negative impacts of social media on Afghan Digital Culture.

Figure 8: Government role in promoting and preserving Afghan digital culture among youth.

6 Discussion and Conclusion
The study of the influence of social networking sites on youth digital culture in Afghanistan has provided

a rich tapestry of findings, demonstrating the deep dynamics and diverse relationships that form online
interactions and cultural expressions among Afghan youth. It was based on a sociocultural perspective
and guided by the theoretical framework of Social Identity Theory (SIT). The research conducted a
thorough investigation, addressed critical research questions, synthesized key findings, and made actionable
recommendations for policymakers and community leaders.

The results of the research highlight the transformational impact that social media platforms have on
Afghan youth’s digital behaviors, cultural actions, and identity creation. Participants engaged in a wide range
of online activities on platforms such as Facebook, Instagram, TikTok, and Twitter, including communica-
tion, content sharing, cultural exchange, and political discourse. Among these, Facebook emerged as the
most popular platform, significantly influencing the digital culture in Afghanistan. Afghan youth’s motives
for using social media are numerous, including a desire for cultural connection, entertainment, information
transmission, and societal engagement. Despite different opinions on its overall influence, the majority
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of respondents noticed social media as a beneficial force that promotes cultural expression, community
building, and empowerment among Afghan youth.

The literature review and the article’s findings are consistent in their awareness of social media’s trans-
formational influence on young culture, particularly in terms of changing behaviors, identities, and cultural
manifestations. Both sources emphasize the important role that platforms like as Facebook, Instagram,
TikTok, and Twitter play in the lives of Afghan youth by fostering communication, cultural exchange, and
community development. This is consistent with the literature review’s larger discussion of the fluidity of
internet culture and its ability to incorporate new technology and trends, therefore redefining societal norms
as well the social identity theory applied similar in the same context [4,6,18,20].

Furthermore, the study emphasized the role of online social networks in shaping digital habits and
preferences among Afghan youths. Peer relationships in online networks focused on Afghan digital culture
and history are crucial for identity formation, cultural preservation, and socialization. However, challenges
such as access gaps, gender discrepancies, and socioeconomic factors underline the significance of targeted
initiatives to guarantee fair participation and representation in all areas of Afghan society. Also, the findings
of this study shed light on various subjects that Afghan youth debate on social media platforms. While
cultural material, entertainment, and political discourse are popular, the research revealed that a signifi-
cant percentage of Afghan users post and follow information concerning religious issues, entertainment,
and sports.

However, there are considerable differences between the two sources. While the literature review
gives a broad overview of digital culture, relying on research from many contexts, the paper provides a
more particular examination of social media usage among Afghan youths, including content preferences
and motives. This peculiarity reveals characteristics of Afghan digital culture that have not been entirely
covered by the literature review [1]. Additionally, the study found a substantial disparity in the creation
and dissemination of educational and scientific information, with fewer Afghan users engaging with such
content. This study highlights a potential gap in the provision of educational and technical knowledge via
social media platforms, highlighting the need for targeted efforts to increase the sharing and consumption of
educational content among Afghan youth. It highlights the need for specific efforts to increase educational
content and digital literacy, which the paper identifies as areas for future research and policy intervention [7].
Recognizing these differences in social media usage patterns allows governments, educators, and content
providers to create strategies to diversify the online content environment, increase digital literacy, and
improve Afghan youth access to educational resources.

Moreover, the findings highlighted the need for policymakers and community leaders to use social
media platforms, especially Facebook, to promote the growth and preservation of Afghan digital culture.
Cultural showcase platforms, digital heritage preservation initiatives, and cross-cultural exchange programs
have enormous potential to promote cultural variety, intercultural discourse, and digital literacy among
Afghan youth. Also, media literacy programs, community discussions, and regulatory frameworks are
critical for reducing any negative consequences, encouraging ethical digital activities, and protecting cultural
heritage in online spaces. In summary, this study provides an extensive understanding of the integration
between social media and Afghan youth digital culture, providing light on the complexity, obstacles,
and possibilities that come with navigating the digital world. Moving forward, continuous efforts and
collaborative activities are required to build a vibrant, inclusive, and sustainable digital culture that represents
Afghanistan’s rich variety and legacy while responding to the changing dynamics of the technological age.

According to these findings, future studies might focus on several critical areas to better understand
social media’s influence on Afghan youth’s digital culture. One key field is examining gender differences
in digital engagement, identifying challenges to female participation, and developing measures to increase
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their involvement in digital settings. Furthermore, a comparison study of rural and urban Afghan youths
might show major disparities in social media usage and digital habits, allowing digital literacy programs to
be tailored to specific situations. Another critical topic for research is the significance of social media in
education, and this might look at how these platforms can be better used for educational objectives, bridging
the present gap in learning material sharing and consumption. Further research might also look at the
balance between cultural preservation and innovation in digital settings, with advice for developing culturally
sensitive content that respects old traditions while embracing new trends. Another important consideration
is the influence of social media on political involvement among Afghan youth, since it may offer insight into
how digital platforms affect political awareness as well as behavior. Finally, cross-cultural comparisons with
youths from other countries may give a larger perspective on how Afghan digital culture aligns with or differs
from global trends, showing distinguishing features and possible areas for cultural exchange. These study
directions are intended to address specific gaps and issues, resulting in a more inclusive and comprehensive
understanding of Afghan digital culture.
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